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Marks and Spencer
Transforms Retail
Operations with Nihilent
and AWS

Context:

Marks and Spencer, a renowned British
retail brand, has established its presen-
ce as a leading retailer with stores span-
ning across the globe. Known for its
wide range of products, from fashiona-
ble clothing to stylish furniture, Marks
and Spencer caters to diverse consumer
needs. The brand operates both in-store
and online, providing customers with
convenient shopping experiences throu-
gh their e-commerce platform. As an
omni-channel retail brand, Marks and
Spencer operate through multiple sales
channels, supply chain networks, and
partnerships. This dynamic business
model creates a complex data ecosys-
tem with various data sources. These
sources include data generated from
in-store transactions, online purchases,
inventory management systems, and
collaborations with suppliers and part-
ners. Managing and integrating data
from these diverse sources is crucial for
Marks and Spencer to gain comprehensi-
ve insights into customer preferences,
inventory levels, and overall business
performance.

Conclusion:
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Solution:

Nihilent played a crucial role in Marks and Spen-
cer's digital transformation journey along with
AWS by enabling the establishment of an Enter-
prise data-warehouse. This strategic initiative
empowered the brand to make data-driven deci-
sions and drive business growth. Leveraging
their expertise, Nihilent designed and implemen-
ted a powerful Data Lake Platform that fostered
a data-driven culture within the organization.
This platform provided a comprehensive and
unified view of the business, encompassing criti-
cal aspects such as Inventory Allocation, Invoi-
ces, Discounts, and more.

Built on AWS Glue, S3, and AWS Lake Formation,
this solution offered advanced data processing
capabilities and scalability. Marks and Spencer
gained the ability to access near-real-time repor-
ting for their current and future business needs.
Armed with actionable insights derived from the
data, Marks and Spencer was empowered to
make informed decisions that directly impacted
business profitability. With Nihilent and AWS's
solution in place, the brand was able to harness
the power of data to drive growth, enhance ope-
rational efficiency, and deliver exceptional custo-
mer experiences.

By partnering with Nihilent and leveraging the robust capabilities of AWS, Marks and Spencer
took significant strides in their data-driven journey, solidifying their position as a leader in the

retail industry.
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